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Business objectives of
planning

[ (V] Right-size inventory
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m@E@m fit demand-capacity

s Increase customer
satisfaction

X Improve business
& decision making




Microsoft Dynamics 365
Supply Chain Management




Supply Chain portfolio

Leading the way to autonomous ERP

— Dynamics 365 Supply Chain Management
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Demand planning Process

Demand planning steps

Input Data pre- Forecast Adjust, validate Consensus

Historical demand processing generation & aggregate review, approve

Past forecasts .
Master data & publish

(product, locations, - » Consensus
hierarchies,...) T Demand plan

(Output as forecast
model for MRP)

Adjusted signals Baseline forecast Demand plan



https://www.microsoft.com/en-us/microsoft-teams/download-app

IT Landscape

One common Demand plan
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Data integration and transformation

Run a fully connected
demand and supply planning
cycle within Dynamics 365
Supply Chain Management

Import data from multiple
sources like Excel, Azure Data
Lakes, or 3rd party ERPs using
Power Query connectors

Consolidate and transform
data with user friendly
workflows




Out-of-Box Data integration to Dynamics 365 F&SCM

D365 SCM - EMEA - saved
Import Data Profile

OOB entities and Tables eXiSt summary  Configure Provider Run Schedule  Jobs
and pre-mapping exists

Using DMF import/export
projects so you can manage
data integration

Synchroni
@
a
a
a
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@
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Support customization in
both Dynamics 365 F&ASCM
and Demand planning with a
No code experiance




Demo

Historical Demand - saved
Table

General Columns Relationships  Data

B Show form fill assist

Record ID Actual Delivery Date Data Area ID Order ID Product Variant ID Product Type Product ID Buyer ID Buyer Party ID Channel
5637144577 2018-01-01T00:00:00Z2 K00O1: : :0ak: 1000008
5637144578 2018-01-02T00:00:00Z 1 1:0ak: 1000008
I m po rt Of Data 5637144579 2018-01-03T00:00:00Z 1 1:0ak: 1000008
5637144580 2018-01-04T00:00:00Z 1000001
5637144581 2018-01-05T00:00:00Z 1000001
5637144582 2018-01-06T00:00:00Z 1000001
5637144583 2018-01-07T00:00:00Z 1000008
5637144584 2018-01-08T00:00:00Z 1 1:0ak: 1000008
5637144585 2018-01-09T00:00:00Z 1 1:0ak: 1000004
5637144586 2018-01-10T00:00:00Z - ‘ 1000004
5637144587 2018-01-11T00:00:00Z 3 5 1000008
5637144588 2018-01-12T00:00:00Z 1000001
5637144589 2018-01-13T00:00:00Z 1000008

5637144590 2018-01-14T00:00:00Z B 1000008




Export Demand plan to Dynamics 365 F&SCM

m Microsoft Dynamics 365

Dynamics 365 Supply
Chain Management -
Demand planning
with Copilot

h-8-4




' Demand Planning

WAVE 1 - 2025 FEATURE PLAN




Forecasting
Low Accuracy Good Acc High Accuracy High Accuracy & Speed
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Forecast

Demand Plan 2024 - saved

Create multiple forecast

Summary  Horizon and time buckets  Input Data  Forecast model Run Schedule Jobs

profiles to model different
scenarios

Pick and choose from available
algorithms or automate best-fit
analysis.

Automate outlier detection and
removal and incorporate
demand seasonality

Predict demand for new
products seamlessly with
phase-in-phase-out features




Forecast with Signals (Preview)

Forecast using Historical sales

and with a Sig nal (external/internal XGBoost with signal - Ursaved
etc. Inflation, Weather data or Price .
hIStOFy) Summary  Horizon and time buckets ~ Forecast model Run Schedule Jobs
Import external signal using
flexible import data provider g : Jp—
Demo: HD Monthly ? y Demo: Average High T...
I I

: p/_\/\/

G Forecast with signals (pre
Forecast XGBoost action

Higher accuracy in forecasting




Forecast with Signals (Preview)

Input data Forecast
A A
( Y |
Input data Forecast
A A
( Y |
Signal
Input data Forecast
A A
( Y |
Historical Sales 12 months +
signal [,
Data not used Input data Forecast
A A A
( \f Y \



Demo

Demo: XGBoost with HD and Inflation - saved

Time Series

QOutput  General =
B+ Show form il assist

Insights detection summary

View Insights
5 seasonalities have been detected for the selected view.
« Seasonality pattern has been detected for 100% of planning objects
+ 0% of planning objects has o clear seasonality pattem

M Signal correlation W Seasonality + Bimodal Seasonal Peaks includes 25 planning objects and represents 920K

Forecasting

,_7(_).{(

~_

T T T T T T T T T T
Nov'2024 Dec'2024 Jan'2025 Feb'2025 Mar2025 Apr2025 May 2025 Jun'2025 Jul'2025 Aug'2025 Sep'2025

T
® Demo with KD and Inlation
Time Series values 1 New [0] Fittodata L Download (= Groupby v  [E, Filter totals + Adddata ¢ Edit

Product Name Warehouse Location Name Totals Nov'2024  Dec'2024 Jan'2025 Feb'2025 Mar'2025 Apr'2025  May'2025 Jun'2025 Jul'2025  Aug'2025 Sep'2025 Qct’2025

Car Audio Unit DCWHS 1US 8393897 734533 5401.26 5.498.14 519242 6,602.47 7.096.77 7777.57 805716 8,721.51 7.895.66 7.274.56 7.076.12
Stare 1US 67,352.93 5,797.61 4,286.01 4,291.20 403545 521541 5,640.70 7,100 = 6,294.82 6,870.15 6,362.30 5831.56 5627.72
Store 2 US 93,137.12 8,099.49 5.898.07 6,083.71 570432 7,240.06 8,002.44 8,725.82 8,886.48 9,489.26 9,100 8,119.76 778111
Store 3 US 76,195.02 663853 4,985.24 5.162.19 473807 583171 6,409.06 7.036.09 712677 793405 7.325.20 662943 6378.68

Store 4 US 54966.76 4,885.55 3.551.67 3.635.65 347090 3100 484353 530225 546688 584462 531343 482639 472589




Collaboration on the Plan

/0
Edit Cell, Group or Total

X

Time fence

@

Row level access

Cell commenting

Plan versions Filter & Group by

Plan views



Edits and Versions

Edit plan on any aggregated level
(Total, Dimension) . A proportional
disaggregation is done by system

Track changes made to
forecasts over time, ensuring
transparency and traceability

Save versions of the plan as
progresss to Consensus is
made. Compare versions

Demo: XGBoost with HD and Inflation - sz:




Collaboration

Foster collaboration with the
embedded Teams experience

Communicate on plan details by
using commenting capabilities on
cell or plan level

Use conditional formatting to
communicate areas of interest

2023 Prophet 24mo -«

Time Series

Output General

Timeline

Jan'2023 Apr2023 Jul'2023

2023 Prophet 24mo ® Demo

Time Series

values ¢ New [

Wareho... Product Variant Name

Distribut. Car Audio Unit-200

Car Audio Unit-500

mn Fitto
data

Oct'2023 Jan'2024

Group

+ Download b
y

Data

2023 Prophet 2dmo

Demo: Forecast - Basel

Demo: Forecast - Wors.

2023 Prophet 24mo

Demo: Forecast - Basel

Apr2024

Forecast - Baseline Sales Price ® Demo: Forecast - Worst-case Sales Price

Filter
totals

Totals

36,860.01

25,870,600

21,213,892

22,874.91

19,629,786.75

Jul'2024

Add

+ data

Jan'2023

1,127

788,900

646,898

678

592,063.50

-+ Add data

£ Edit =}

Comments

%o Current

7 New

o Jon CTO - Contoso Coffee

Copilot indicated the biggest shift from
November to December is in the
Northeast region, what are our marketing
campaign plans for December?

VP Demo 2023 Prophet24.. /~ — X |

Can we uplift the quantity for
car audio units in April based
Feb'202 on our presence at the trade
event in March?

2199

Name: Demo: 2023

783,30 Prophet 24mo

Dynamics 365
64230 Open in nNamic

66

582,457.7




Security & administration

HS +36mo - saved
Time Series

Output  General

Assign roles to users (Contributor or

W Generative insights  production resdy preview
M a I l a g e r) Leverage the power of generative Al to batter understand your forecasts with insights on seasonality.

Timeline

ontrol individual users access to
data in the plan. Edit or View access

T T T T T T
Jani2025 Apr2025 May2025. Aug2025 Sep2025 0ct2025

2 New [l Fitto data

Country/Region Product Name Warehouse Location Name Totals. Dec'2024 Jan2025 Feb'2025 Mar2025 Apr2025 May'2025 Jun'2025 Jul'2025 Aug'2025 Sep'2025 Oct'2025
Store 3 US 41,158 2148 1972 1,967 2619 3,062 3304 3,409 3875 3,246 3129 2,840

Store 4 Us 30042 1576 1391 1,521 1,981 2,520 2719 2257

High End Speaker Store 1Us 22,555 1137 1,106 1158 1452 1831 2101 1,707

Store 3 US 26,228 1,347 1253 1329 1726 2,099 2392 X 1948

. .

S et u tl m e fe n C e to aVO I d Store 4 US 18,968 1,003 20 959 1277 1,590 17
p Wid-Range Speaker Store 1Us 32672 1,667 2504 2644 2975
h d | d Store 3 US 37,613 2018 3,086 3,102 3,386
C a n g e S to a p p rOVe p a n n e Store 4 Us 27.364 1390 2,09 2,191 2,555
. TelevisionLEDM34 Store 1Us 33,988 1,859 2708 2937 3045
peri ods e

Store 4 US 28700 1508 ¥ 1912 2221 2436 2646

Totals [HS +36mo] 631,557 32018 40,675 50,521 52429 58,154

This grid uses infinite scroll for efficient handling of large datasets.




Demo

Pawer Apps  Dewand PFanning

Wove § soebcioe [ Deactwate [ Deiete [y copy [ Comments () hekesh

Demo: 2023 Prophet 24mo -ssiec
Time Seses

Home Outpat Ganeral

B Got started

{H werisheets
e istorical saes, ncucs exceptions
Plaing data
insghts.
A Fomecasts

Demang Tieine.

Collaboration on the Plan —

rsnsfermavces @ = . C ] : Mayans

maragement

T Sesies s L Downlozd (= Group by
Tebes znd data

Imgert Warehouse Locatlon Name  Product Vartant Name Data A b0 Mar AW MR MINZ MG SepA O3 Wovad  Decand UM M2 Apraoe:

Egon
Oistrbution center Car o Unit-200 Demox 2033 Prophet 24ma Ava A 1 1560 T 1855 A S 152 A Ao s

Configuration Do +12m0 HD Monty g 104 a5 138 154 1 1 2 L I ros

B Custom anrena Car e Lnk-500 Demex 2023 Prephet

A Row v access Do +12me HO Moy

Ao Unhss ek Dem 2023 roghat 2amo
120 HD Merty

ot Ut SS-Sher O gt 2
+12m0 HD Monty
Corducdo Unt82-Bleck Do 2023 roghel 2dmo
Do +12ma HD Hcrty
tighend Cainer Ok Dz 2023 Proght 24ma

Dt 2003 Prophet 240nc]

This grd s it ol or et handling of e dasels




Analyze with cursor Copilot

Analyze demand plans and
sales data with predefined
guestions

Apply filters and Row level
security to narrow search

Find Shifts, Trends, Anomalies or
Deviations across dimensions

Overview history of adjustments
and comments to a single cell

Ty Copilot
o Shifts from Feb'24 to Mar'24
od Shifts from Mar'23 to Mar'24
44 Trends from Oct'23 to Mar'24

B Qutliers from Jan'24 to Dec'24

Deviations from Jan'24 to Dec'24

\

a Cell analysis X
Car Audio Unit  Store 1US ~ May'2025
Current
7200 1 869.09 Signals impact: -
Original value: 6330.91 Manual adjustments: +869.09

|l Breakdown (O Adjustment history

This is a decompeosition of elements made up for the forecast number of this
cell, which includes Baseline forecast, relevant signals previously imported,
and manual adjustments. Learn more.

7500
869.09 7200
7000
o 6500 6330.91
S e
3
G000
5500
5000
Baszline IManual agjustments Currant valus
Composition factors
Al-genersted content may be incorrect. Supplementsl terms & conditions. [ =

% Copilot

The largest shifts for timeseries Demo: 2023 Prophet 24mo from Feb'23 to Mar'23.
This is an overview of top shifts calculated across combinations of product variants and warehouse |ocations,

1. Top Increases:
« Distribution center and Car Audio Unit-500 : Increased by 208.0 units (31.0%).
o Distribution center and Car Audio Unit-65-Black : Increased by 173.0 units (31.0%).

2. Top Declines:
& Store 3 and Car Audio Unit-65-Silver : Decreased by 676.63 units (40.0%).
< Distribution center and Car Audio Unit-65-Silver : Decreased by 716.75 units [40.0%).

3. Other Increases or Declines:
© Warious other Product Variants across Warehouse Locations have shifts ranging from approximately 36.0% to 38.0%.

| Warehouse Location N... Product Variant Name Shift (%) Shift (u...
Store 3 Car Audio Unit-65-Silver i -676.63
Distribution center Car Audio Unit-65-Silver s -T16.75

Car Audio Unit-63-Silver -38% -3109
Store 4 Car Audio Unit-65-Silver S -460.9
Store 1 Car Audio Unit-65-Silver T -525.47
Store 2 Car Audic Unit-65-Silver S -729.25
Distribution center Car Audio Unit-300 208
Nictribitinn rantar rar Budin | Init_&5_Rlack 173
' . ™
a Cell analysis x 509
Car Audio Unit  Store TUS  May'2025 i 351
Current —
7200 T 869.09 Signals impact: = o5
Original value: 6330.91 Manual adjustments: +869.09
4
[l Breakdown (O Adjustment history £
Current value ]
7200 186909 2 manual adjustments Apr25,2025 20 |
2 users Hide details I
1200 Anaz 1:52 PM |
]
Arya # 152 3 _
Ihave raised it to 7.2K units. | have high hope 4
for this :-) L
i
T 669.09 John Snow 8:52 AM a
John Snow 851am 1
| have changed the demand to 7K units _
Original value il
Al-generated content may be incorrect. Supplemental terms & conditions. & £a
. vy




Al Generative Insights (Preview)

Demo: XGBoost with HD and Inflation

Time Series View Insights

how form fill assist

M) Generative insights  Producsion sy provien i s e
Insights detection Summary . ]
T 2 s 5 seasonalities have been detected for the selected view
e N - 3 st hs oendeeced for 100% of
are B Signai comeaton W Scsonaiy % of planning objects has o Gear seasonaiy pattem

* Bimodal Seasonal Peaks includes 25 planning objects and represents 920K

Signal correlation (2)  Sessonaiity (5)

DT 1172024 - 1072025 037 O\ 172024 - 1072025 051

Analyze large data sets with Al
generative insights

sook o s
=

2. u
o

Cluster similar data into groups e e o s

Demao: XGBoost with HD and Inflation - szu=d

for the calculated metrics —
(Seasonality, Signal correlation) p——

Insights detection Summary
7 R 5 S scasomaltics have boen detected forthe sclcctod vicw.
- S<ssoray e s been deacied o 100% of
M signi comelaion W Seasonaity Do plneing abject s vl seworsiy s,
Signal correlation (2)  Seasanality (5) Demo: Inflation Rate X
. . . . . 3 s e
Gain insights into seizing of o -
h cluster ‘
st 3
= 2

* * T T T Ll
20172025 30172025 402 snazs 61172025 72025 80112025 9012025 10112025

Legal Entity Name Country/Region Product ID Product Name Warehouse Location Name n/zoze 22024 2025 2np2uzs 30172025 any2ozs
Contoso Entertainment System US UsA K0D021 Holiday Spesker Store 3US 687.57 64275 14543 0 [} 0
Contoso Entertainment System US UsA 0022 Summer Spesker DCWHS 1US 0 ) 0 0 [} 0
Contoso Entertainment System US usa 0022 Summer Spesker Store 1 US 0 [ 0 0 [} 0
Contoso Entertainment System US usa 0022 Summer Spesker Store 2 US 0 [ 0 0 [} 0
Contoso Entertainment System US usa 0022 Summer Spesker Store 3 US 0 [ 0 0 [} 0

Cotnen Entortainmant Suctam 11 nea v Cummar Crasbar Stra A 11C n n n n n n



Demo

Copilot & Generative Insights

Demo: XGBoost with HD and Inflation - szies

Time Series View Insights

I Generative insights 5«

Insights detection

7 2
X I

I Sigrai comelation W Seasansity

Demo: Inflation Rate

Signal correlation (2)  Seasonality 5)

6(13%) 16K(2%)

Timeline  Dimension breakdown
No correlation
&
958K[98%)

— A\

Dema: Inflation Rate

16K

Summary

5 seasonalities have been detecied for the selectsd

= Seasonaity patiem has been detecied for 100% of planning abjects
ther

« 0% of planning objecis s
« Bimoda! Sessonal Pesks incudes 25 planning abjects

m
and represents 920K

[ Show form fill assist

]
T
/1204 12172024

Legal Entity Name Country/Region Product ID

(Contosa Entertainment System US USA K00021
Contosa Entertainment System US usa KD0022
Contoso Entertainment System US Usa KD0022
(Contoso Entertainment System US UsA K00g22
(Contosa Entertainment System US USA K00022

Crmtnzn Entartsinmant Cucham | IS

Product Name

Warehouse Location Name

Holiday Speaker Store3US
Summer Speaker DCWHS 1US
Summer Speaker Store 1US
Summer Speaker Store 2 U5
Summer Speaker Store3US

Cmmar Snasbar Comra A11E

T
6/1/2025

Tifi/2024

687.57

205

127172024

64278

17172025

14549

T
B

2/1/2025

3172025

tl
10172025

41172025




Additional Use cases



Forecast Sales & Returns separately

Eo>@ 19 >

In Retail and CPG, returns can be
substantial, ranging from 40-60%

Forecast returns more precise using
historical return data and correlation
to sales and its forecast

Allows you to see distinguish

patterns in Returns (Seasonal,
Trends etc.)

Timeline +. Add data A
150k
A
100k Jul'2025 e ——rem—
A Sales Forecast 115,990 \'-ﬂ_‘\:
50k ! ¥ Return Forecast 28078 | Ty
@ Forecast Demand 87,912
0
MV v
S0k — T T T T T T T T T T T
Jan'2023 Apr2023 Jul'2023 Oct'2023 Jan'2024 Apr'2024 Jul'2024 Oct'2024 Jan'2025 Apr'2025 Jul'2025 Oct'2025
@ Historical Sales @ Historical Retums M Historical Demand A SalesForecast ¥ ReturnForecast ~ @ Forecast Demand
Return Forecast - saved
Time Series Insights
) Generative insights  production ready preview
Insights detection Summary
6 5 1 5 seasonalities have been detectad for the selected view.
| | = Seasonality patiem has been detected for 100% of planning objects
Total imights | I Seasona lity I signal correlation = 0% of planning objects has no clear seasonality pattern

* Summer Peaks and Winter Dips includes 21 planning ebjects and represents -230K

signal correlation (1) Seasonality (5)
| 1/2025 - 12/2025 100 T 1/2025 - 12/2025 100 1/2025 - 12/2025 1.00 1/2025 - 12/2025 100
summer Peaks and Winter Dips Year-End Highs and Spring Lows Late-Year Peaks and Summer Drops Summer Patterns with Spring Shifts
Total unit p contri Total unit Top contributor lanring obi Total urit p contributor Planning ob Top contrbut
21(NaN%) ~230K[NaN%) Car Audio Unit +4 S(Mal%) AK(NaN%) Spring Speaker *4 3{NaN%) 33K(NaN%) Summer Speoker *4 5{NaN%) “6K(NaN%) SpringAutum Speaker
o 12k o L] o 1600 o L]
- W \ / -l - - - “
s T T k el T T 1000 .

000 |

: 4800 a2 b

T T T
1172025 5/1/2025 9/1/2025 11172025 5/1/2025 9/1/2025 1/1/2025 5/1/2025 9/1/2025 17172025 5/1/2025 9/1/2025

o4

/2025 - 12/2025

Early-Year Lows and Mid-Year Peaks
Planning objec Tatal ur

1.00

[

5{NalN%) ~3K(NaN%) Haliday Speaker
[

-1

bl T T
17172025 5/1/2025 9/1/2025

4



Roughcut capacity — “Sales P

Utilize the wide range of
calculation actions to perform
desired calculation.

Calculations are performed on
matching dimensions

a.

ers

n

[ Input [ Input [ Input
Roughcut Hours/Month Roughcut pick per hour Forecast by WHS
% Arithmetic operator
o Multiply
"
% Arithmetic operator
i Divide
o - Save
Timeline ) Save ~
50k 10
40k 75
@
30k 5
Sep'2025 o
® Forecast by WHS 36422
T T T T T T + Rougheur Pickers 6 T T T T 25
Feb'2025 Mar'2025 Apr2025 May'2025 Jun'2025 Jul'2025 p'2025 Qct'2025 MNov'2025 Dec'2025
+ Roughout Fickers
Time Series values (] New [ Fittedata & Download {= Groupby - [, Filtertotals ~ 4, Adddata ¢ Edit E3I ~
Warehouse Location Name Data Totals Jan'2025 Feb'2025 Mar'2025 Apr'2025 May'2025 Jun'2025 Jul'2025 Aug'2025 Sep'2025 0Oct'2025 Nov'2025 Dec'2025
DCWHS 1Us Forecast by WHS 236,736 13156 13,169 18,608 21454 23,129 24,044 25,4535 22,050 20,220 19,520 20,663 15,266
Roughcut Hours/Month 2,688 224 224 224 224 224 224 224 224 224 224 224 224
Roughcut pick per hour 360 30 30 30 30 30 30 30 30 30 30 30 30
Roughcut Pickers 35 2 2 3 3 3 4 4 3 3 3 3 2
Store 1US Forecast by WHS 186,829 10338 10,434 14519 16,960 18344 18,291 20,077 17,720 16,202 15,254 16,606 12,084
Roughcut Hours/Month 2016 168 168 168 168 168 168 168 168 168 168 168 168
Roughcut pick per hour 360 30 30 30 30 30 30 30 30 30 30 30 30
Roughcut Pickers. 37 2 2 3 3 4 4 4 4 3 3 3 2
Totals [Forecast by WHS] 423,565 23,494 23,603 33127 38414 41472 42335 45,532 39,770 36,422 34,774 37,271 27,350



Dynamic Safety Stock calculation

Calculate a safety stock based
on forecast deviations

Ensure that Trends and
seasonality is included

Calculations are performed on
matching dimensions and
selecting most specific value

Safety stock level * Date range : 1/1/2025 - 10/1/2025 X ProductMame: Car Audio Unit, + 4 X

Wl Generative insights  Production ready preview
Leverage the power of generative Al to better understand your farecasts with insights on seasonaliy.

Timeline . Add data

125k

75K 1_“_1_\_—*—____

Sk — T T T T T T T T T
Jan2025 Febi2025 Mar2025 Apr202s May2025 Jun2025 2025 Aug2025 Sep2025 Oct2025

® HOExpanded +12 manths & Demox XiGBoast with HD and Inflation W Safely Stack

Time Series values

2 New D Fittodata L Download Groupby ~ [ Filtertotals ~ 4 Adddata & Edit B

Warehouse Location Name Product Name Data Totals Jan'2025 Feb'2025 Mar'2025 Apr2025 May'2025 Jun'2025 Jul'202s Aug'2025 Sep'2025 Oct'2025
DCWHS 1US Car Audio Unit HD Expanded +12 months 79480.83 5371 5,161 7,023 8,028 9,976.83 10,000 = 9,921 8,636 7823 7,541
Demo: XGBoost with HD and Inflation 7119238 5498.14 519242 6,602.47 7.096.77 7.777.57 8,057.16 872151 7,895.66 7.274.56 7.076.12
Safety Stock 637267 111.05 2 368.13 814.07 77210 1,698.97 1,048.41 647.06 47917 406.60
High End Cabinet HD Expanded +12 months 44,462 46 295288 313874 3,955.67 465055 494875 542032 5.690.79 485027 4,539.59 431490
Demo: XGBoost with HD and Inflation 2824164 2,258.64 2,127.55 2,570.76 297841 322448
Safety Stock 2,689.66 11367 11804 24571 327.90 300.80 11 |nput

Forecast ABS Error

l
+

Monetary value
Safety Stocl Z-score

l
£

Monetary value
Safety Stock Leadtime

l
.+_
|

Totals [HD Expanded +12 months] 915141 61,829.12 62,059.63 81,862.43 93,744.99 107,760.73 10

This grid uses infinite scroll for efficient handling of large datasets.

Save
Save

7 Addfilter “Z Clearall

W Generate insights

15k

10k

~



Customer stories




“The demand planning capabilities in Dynamics 365 are helping us make the
right decisions to lower wastage, avoid unnecessary deliveries, and be
cybersafe. It's a game-changer for us because it uses Al for predictive
‘ analysis ... to predict our future.”
Neha Batra, Head of Business Solutions, Domino’s Pizza UK & Ireland Ltd. S

®

BLOOMING
WONDER

ITALIA 1878

BUONO
BUONISSIMO

Domino's

“Thanks to Microsoft's ongoing efforts and continuous feature
updates, the demand planner gains valuable insights automatically,
‘_\‘ streamlining their workflow. Additionally, the platform enables
| advanced collaboration, consolidating the entire forecast
management process into a single, unified platform."

“Here at Lifetime Products, Inc., we are excited to leverage Demand
Planning in Dynamics 365 Supply Chain Management to consolidate

and streamline our forecasting process. With its Al-empowered Best-fit I
forecast model selection and detection of seasonality, we can improve 8
our forecast accuracy from 70% to 85% companywide. It will allow us to §
consolidate spreadsheets into one universal approach, streamlining
complex forecasting calculations! |

--Marcello Bernardi, IT Manager at Venchi

-Sinahi Lopez, Global I.T. Functional Manager, Lifetime Products ‘
— B

“We wanted to rethink supply chain management and demand
planning. With Microsoft Dynamics 365 Supply Chain Management
and Demand planning, we have done just that.”

Holger Kreisel, Head of Enterprise Resource Planning, Poloplast

ot / poOloplast



Domino's

Customer:
Domino’s Pizza UK & Ireland Ltd.

ndustry: “The demand planning capabilities in Dynamics 365 are helping us make the right
Retailers decisions to lower wastage, avoid unnecessary deliveries, and be cybersafe. It's a
Size: game-changer for us because it uses Al for predictive analysis ... to predict our future.”

Corporate (10,000+ employees)

—Neha Batra, Head of Business Solutions, Domino’s Pizza UK & Ireland Ltd.
Country:

United Kingdom/Ireland

Products and services: Situation: Solution: Impact:
Microsoft Dynamics 365

Microsoft Dynamics 365 Finance In its mission to deliver a better future With the demand planning Replacing spreadsheets with low-code

Microsoft Dynamics 365 Supply Chain through food people love, Domino's capabilities in Microsoft Dynamics and no-code forecasting and demand

Management was encumbered by a manual demand 365, planners have ditched the models has enhanced inventory
planning process. The company spreadsheets and gained access to management, given quick access to sales

Read full story here wanted to find a better way to predict ~ external signals, historical sales data, ~ data, reduced costs, and boosted
demand, simplify its operations, and and inventory information, ensuring franchisee partner confidence in

] ] . make faster, data-driven decisions. precise delivery of fresh ingredients delivering a great customer experience.

B Microsoft to the right stores at the right time.


http://customers.microsoft.com/doclink/1698105041618606470-dominos-microsoft-dynamics-365-united-kingdom

Poloplast reimagines forecasting with
demand planning in Dynamics 365
Supply Chain Management

Customer: Poloplast Partner: BE-terna
Industry: Discrete Manufacturing Publish date: March 2024
Size: 50-999 employees Read the full story here

Country: Austria

“We wanted to rethink supply chain management and
demand planning. With Microsoft Dynamics 365 Supply
Chain Management and Demand planning, we have done
just that.”

— Holger Kreisel, Head of Enterprise Resource Planning, Poloplast

Challenge:  Austrian pipe manufacturer Poloplast was among the first
Microsoft customers to participate in a private preview of
the new demand planning capabilities in Dynamics 365
Supply Chain Management.

Solution: The business used the capabilities to replace an
unappealing forecasting process and improve
collaboration and insights between business units.

Impact: Today, Poloplast has made the forecasting process more
user-friendly and collaborative, extended its outlook from
three months to one and a half years, and reduced
external storage costs significantly due to more precise
purchasing.

Products: ~ Dynamics 365 Supply Chain Management


https://customers.microsoft.com/en-us/story/1752163541659183955-poloplast-dynamics-365-supply-chain-management-discrete-manufacturing-en-austria
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Roles and Licenses

Dynamics 365 Supply Chain Management Premium Dynamics 365 Supply Chain Management
) )

[ | ( |
o@o 000 %)%g

Contributor Manager Contributor/Manager
* View & edit Planning data » Create tables & relations * View Planning data
* Create comments * Import & export data * Create comments
* View & create worksheets « Create transformation * View worksheets
* RLS rules apply « Create forecasts * RLS rules apply
» Time fence rules may apply » Create calculations *  Cursor Copilot
*  Cursor Copilot « View & edit Planning data

* Create comments

* View & create worksheets
* Define RLS rules

« Define Time fence rules

« Define Phase In/Out rules
« Copilot

» Generative insights



Dynamics 365 Supply Chain Management Premium

Optimize your licensing mix to ensure users have access to the right capabilities

Chain Management Management Premium

into your solution

. . ("‘ Core supply chain management o ®
» Demand planning capabilities — 10 seat
minimum (=) pemand planning 4 ®
« Additional CapaCity and Storage Read-only access, cell commenting o o
entitlements Full access — create, edit, analyze, [ )
publish
Dynamics 365 Supply Chain Dynamics 365 Supply Chain ("‘ Al and machine learning ® ®
Management Management Premium
(- Capacity and storage ®
Scalable, composable, secure, and Enhance supply chain adaptability and
streamlined solution for an intelligent performance with advanced planning,
supply chain. analytics, and insights. Higher entitlements .
User/month User/month

Supply Chain Management Pricing



https://dynamics.microsoft.com/en-us/supply-chain-management/pricing/
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Roadmap for Demand Planning 2025-2026+

2025 W1

2025 W2

2026+

Enhance forecasting calculation

e Support Signal in forecast calculation
* Auto-detect seasonality for all models
* Time Freeze

* Select All operator in policies

Generative insights and clustering for signal
correlation (Public Preview)
* Cluster data based on detected metrics
o Seasonality
o Correlation to Signal

Copilot analyzes forecasts data and provide
explainability on cell level

e Adjustments

* Comments

Enhance forecasting calculation

e Support for multiple Signals in a forecast
calculation

* New forecast model (Dice berry)

* Improved support for products with Low data and

Sparse data compositions
* Naive
* Croston

Generative insights and clustering for signal

correlation (GA)

* Cluster data based on detected metrics
o TIrend

Copilot analyzes forecasts data and provide
explainability on cell level
* Signal impact - decomposition

Demand planning Agent
* Create forecast based on a set of goals and
maintain it.

Improved insights to forecasted data
* Create new views for the planners
* Better insights to Best fit model selection

Events & Promotion planning

* Support converting Events into a signal
and plan for impact based on historical
impact

* Plan promotions and predict impact based
on historical impact

Signal Agent

*  Monitor deviations in signals and take
correctional actions

Allocations (assortment planning)

* Forecast on product level. Allocate from
products to product variants by stores
using a data-driven key or manual pre-
defined allocation key

Supply and demand balancing with inventory

projection

* Additional OOB data entities mapped to
Demand planning

* New calculation action to project inventory
level, highlighting expected stock-outs.

* Simulate supply chain changes on
aggregated levels to prevent stock-outs

Core capabilities
* Real-time calculation dual direction in grid
* Support time aggregation in grid




Roadmap: Decomposed view on a Forecast
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Roadmap: Aggregated view on Dimensions

2024 Arima 12m

Time series

VM

Output % Generative insights ==

Detault worksheet

Timeline
Graph  Signal impact breakdown  Dimension breakdown
5 Filters

Top 6 contributors

Sandals WaT /1568
Boots 392,588
——
Slig-ons 298 /1568
Hewls 89 1560
—
Time series values
O Product ~ Location Brands ~
Sandals Beriin -3
Adidas
Munich Nike
Adidas
Baots Berlin Nike
Adidas
Nike

W sandals

® Boats

Fub

¥ Sipons

Total ~

@
"

1676

1023

1324

1234

& Hesls

January

76

200

163

386

Apr

& Forecast aggregation

Febuary

123

432

556

Group by ~ L

Munth

Filter tatals

March

234

342

65 &

234

321

368

El selectdata &7 Edit

April
213
235
253

87
264
236

o=
125

Bl Select data

Ot May Dlec

X Discard changes  [5] Save
May June
84 23
o4 253
234 123
214 53
35 76
125 ]
163

Ea



Roadmap: Highlight Manual adjustments

CPG 52 weeks - saved

Time series

VN

Output % Generative insights

Default worksheet v

Timeline

100k

80K

M Forecast 2025

Time series values

O Product ¥ Location ¥
Sandals Berlin
Munich
Boots Berlin
Munich

Brands ¥

Nike

Adidas

Nike

Adidas

Nike

Adidas

Nike

Total ¥

662

1418

1676

1023

1324

1234

1365

Moath

Adjustment history New [l Fittodata & Download

January Febuary March
76 123 143

200 432 234

163 561 342

386 -] 321 a 65

153 456 234

368 123 32

178 432 368

&

{= Group by v

April

=
=]

Filter totals

May

Add data

[ select data

Z Edit

June

r~

123

53

76

98

A

CPG 52 weeks

Time series

VN

Output % Generative insights

Default worksheet

Timeline

Amount

20K

W Forecast 2025

Time series values

You may choose the range of adjustments you would like to see. Cells where adjustments were made within the selected range are highlighted below.

450 ®

°
O Product ¥ Location ¥
Sandals Berlin
Munich
Boots Berlin

+348

Brands v

Nike

Adidas

Nike

Adidas

Nike

Adidas

Total ¥

662

1418

1676

1023

1324

1234

Moath

@ Adjustment history

January
76

200

163
2 386

153

456

123

(=]

[ select data

2 Edited values within selected range

May
84
2 64
284 2
4 214 4
2 315 2
2 125

@ Time freezed

June



Roadmap: Forecast model selection

Bestfit forecast 12mo Job Run - saved

Forecast Job Run

Summary  Forecast Model  Explainability

Overall accuracy

Accuracy O Calculation models (O

’./ Best fit
' 33% 31%
0 87%

100
All forecast M Arima [l Prophet ll ETS

Dimension level accuracy

You may choose dimensions and values to view you would like view forecast accuracy for selected elements.

Dimension 1 Values Accuracy (D
Product v 12 selected v ’./
o,
Dimension 2 Values 0 ' 7% 100
Dimension level
Location v 3 selected v

Detailed level accuracy

36%

Calculation models @

Best fit

24% 36% 40%
- (-e-e-eesss = = = 5188K
B Arima [l Prophet Il ETS

Modal MAPE (D Legal entity name Country / region Product ID Product name Warehouse location
ARIMA 1.98% CONTOSO ENTERTAINMAIN US USA K0012 Sandals Store 1 US
ARIMA 2.34% CONTOSO ENTERTAINMAIN US USA K0023 Boots Store 4 US
ETS 1.34% CONTOSO ENTERTAINMAIN US USA K0113 Slip-ons Store 1 US
PROPHET 234% CONTOSO ENTERTAINMAIN US USA K0002 Heels Store 3 US
PROPHET 2.34% CONTOSO ENTERTAINMAIN US USA K0016 Heels 2x Store 2 US

Product Location

Sandals = Munich

Sandals - Berlin

Slip-ons — Munich

Heels — Berlin

92%

85%

84%

82%



Roadmap: Event & Promotion planning

W 2024 Arima 12m - s

Time series

Dutput % Generathee insights =

Diefault worksheet

9 Ganerative nsights ~ Predecin

Insight desection
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TSNS Dowe sleeping bags have besn in
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Temaline
plilily

Jory Feb Par

W 2024 Arira 12m

Tame series valees

O Product Location =
Sandals Berlin
Munich
Boots Herlin
Munich

an

Brands

Mike

Adidas

ik

Adidas

ik

Adidas

Mike

iy, it a0 Eur

iding dowan for

Wiew insights

e, Rakis

i last s manthe, i€

17

VRS

Total ~
TEAI0
22587 31316
184,230
EARA
228,217.50
184,747.50

1420206 80

&

UIpCoeming events

January

1,123.377.50

B50,267 50

1182545

633, 11835

22,587 11316

7,563,717 50

220,425

M E=nations rugly cup eith
c of 23 aleatalc an

a

A Dubbn mountsin marathon in Februsy
consumpton of dinks & peotein bars

anches In Iedand in Masch B Apr

2 morv-akooholic prodacs by 27%

i Regererate Fal

View events

neae

may resslt in 32% higher

[E selectdata  : ~

My

Group by

Febuary

445,940

41,714 40

7A8.100

BT F24.70 ]

32679477 55

518420

EL Fitter tatals ~ [

March
LR
17,000,650
164, 2230
1750 (]
38640250
17715750 1

350382 50

< 9 December—15 Decamber 2025
[ View full calendar T Go 1o this week

kS Howvember 2025 >
Sun Rlan Tues Wed Thur Fri
29 0 i 1 2 3
] ] 7 ] 9@  1p°
'I"D 13 4 15 16 17
o
18 20 21 Fr 23 24
&8 27 28 29 = N
2 3 4 5 i 7

9 December - 15 December 2025

B D

fi-nations match - Ineland vs, New Zeala..
SO0 AN - HO00 AM » Duirn, AL
A2 B, dewwand acres 43 prodic 23 g ian
igsa ghorais
100
| Carceled Munich marathon « Munich GMY.
W D
2 Dec
fi-nations match - South Africs ve. Engl._.
G0 AN W0 M » Cuin, IR
A 5% dervand Joross 43 pIoducts in 23 g
]
nbee
18 Gt
15 Des

6 December - 22 December 2025
18 Dot
17 s
18 D
W Dot
20 Dac
a0 Dusz
2F Dz
23 December = 249 December 2025
13 Dac
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Agents — Deviation

Demand Planning



Agents — What-If

.”

Demand Planning



m Microsoft Dynamics 365

Yammer group (Viva engage)

Tech Talk

Documentation

© Copyright Microsoft Corporation. All rights reserved.


https://www.yammer.com/dynamicsaxfeedbackprograms/#/threads/inGroup?type=in_group&feedId=158573150208&view=all
https://youtu.be/H27SRU1ua-8
https://learn.microsoft.com/en-us/dynamics365/supply-chain/demand-planning/demand-planning-home-page

m Microsoft Dynamics 365

© Copyright Microsoft Corporation. All rights reserved.



=@ Microsoft Dynamics 365

Thank you
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